
NZ GEOGRAPHICAL INDICATION (GI) 

EXAMINATION CHECKSHEET 

Application information (reg 7) and formalities 

Box  
Reference 
Number 

1 GI Number: 

1008 

GI Name: 
Gisborne 

2 New Zealand GI  

correctly selected  

(cf foreign) 

☒   Yes ☐ No 

3 Goods GI for ☒   Wine ☐ Spirit 

4 GI correct? ☒ Yes ☐ No Comment(s): 

5 Applicant/ Agent details   

correct 

☒ Yes ☐ No Comment(s):

6 Wine or spirit correctly 

stated 

☒ Yes ☐ No Comment(s):

7 Geographical co-ordinates 

relate to the place of 

geographical origin to 

which the GI relates 

☒ Yes ☐ No Comment(s):

 8 Description of Conditions  

provided 

☐ Yes ☐ No ☒ NA Comment(s): 



Additional Information required before Acceptance (reg 8(1)) 

9 Explanation  of  

characteristic essentially  

attributable to the GI 

☒ Yes ☐ No Comment(s):

10 Evidence of characteristic 

essentially attributable 

to the GI 

☒ Yes ☐ No Comment(s):

Examination  

11 GI identical to  

registered GI   

(s10) 

☐ Yes ☒ No Comment(s):

12 GI identical to  

customary  

name of  

grape variety 

 (s11 ) 

☐ Yes ☒ No Comment(s):

13 GI identical to  

common name  

for wine or spirit 

(s12 )  

☐ Yes ☒ No Comment(s):

14 GI use or 

registration  

likely to be 

offensive 

(s13A) 

☐ Yes ☒ No Comment(s):

15 GI identical to  

trade mark for 

identical goods or 

services 

☐ Yes ☒ No Comment(s):



(s14) 

16 GI identical to  

trade mark for 

similar goods or 

services 

(s15) 

☐ Yes ☒ No Comment(s):

17 GI similar to  

trade mark for 

identical goods or 

services 

(s16) 

☐ Yes ☒ No Comment(s):

18 GI similar to 

trade mark for  

similar goods or  

services 

(s17) 

☐ Yes ☒ No Comment(s):

19 Conditions of use  

Entered 

(s41) 

☐Yes ☐No  ☒ NA Comment(s):

Reference Searches 

20 Acsepto searches  

saved  

 to MAKO 

☒ Yes ☐ No Comment(s):

21 Internet searches  

saved  

to MAKO 

☒ Yes ☐ No Comment(s):



Evidence  

22 Statutory declaration/ affidavit
complies with  
s9 of Oaths and Declarations  
Act 1957 
(for statutory declarations) 
or the High Court Rules  
(for affidavits)

☒ Yes ☐ No Comment(s): 
description of 
sensory  
Attributes by 
Emma Jenkins. 
“hearsay”

Quality, reputation or other characteristic  

The Applicant should explain and provide evidence of the quality, reputation or other 
characteristic of the wine or spirit that is attributable to the GI (reg 8(1)).  

The explanation and evidence should show how the specific characteristic(s) of the wine and/or 
spirit are linked to features (whether natural or human) within the geographic area. 

The below template includes headings that reflect the type of information that IPONZ typically 
expects to receive as part of an application (reg 8(2)).  

History and background

The quality, reputation and other characteristics of wine or spirits from a particular area will 

often be linked to the founding and development of the area for wine or spirit production. 

Background may also include a description of the history relating to the word that indicates 

the area as a GI. 



23 Comment(s): 

The Declarant sets out history at Page 3: 

- Wine first produced mid 1850’s for altar purposes and 1909 for pleasure 
- First commercial winery began planting in 1921 
- By 1950’s wines from GI household names “Waihirere and Ormond” 
- 1960’s expanded and focus changed from fortified to still table wines.  
- 1973 Montana Wines took over vineyards 
- Mid-1960’s rapid growth in planting. 
- 1970’s to mid-1980’s Gisborne NZ primary source of grapes for growing 

cask-wine market.  
- 1986 1/3 of Gisborne vineyard uprooted (Govt. response to national wine 

glut and price war) 
- 1970’s smaller boutique wineries created name for themselves also from 

late 1980’s larger producers also created smaller-volume wines.  
- From late 1990’s larger producers started acknowledge GI are region of 

origin.  
- In 2000’s merger of large Gisborne producers (Montana, Penfolds and 

Corbans) 
- Mid-2009 collapse results in cut to Chardonnay production  
- 2010- Sale of Gisborne wineries back to NZ ownership (Lion Nathan NZ and 

Indevine)  
- 2016 GI had 1350ha planted in grapes 

The history provided above shows how the reputation for the GI GISBORNE has 
developed over time.  

Geographical features in the area 

Geographical features may include general topography, elevation, natural features that 

provide shelter or that alter wind direction, ridges, valleys, plains, underground waterways 



and water tables, proximity to the coast or other bodies of water, slope, aspect and 

accessibility.

24 Comment(s):  
Three main inland parts of GI used for vineyards- Patutahi plateau (golden slope), 
central valley and Matawhero/Manutuke sub regions. Discussed in detail at page 7: 

Soil composition in the area 

Soil composition in the area may include the soil type or types (such as sandy, clay, silt or 

loamy soils), and the presence of particular rock (such as gravel, schist or slate). The 

characteristics of the soil such as its temperature, pH, drainage, salinity and 

nutrient/mineral profile may also be relevant. 

25 Comment(s): 



Declarant at page 2 confirms the GI has fertile soils (as well as warm, sunny climate), 
suited to producing quality grapes.  

Different sub-regions contain different soil (discussed by declarant in detail page 8) 



Climate in the area

Applicants may like to include relevant climate data from the geographical area such as 

rainfall, temperature, prevailing winds and hours of sunshine. Ideally, such evidence should 

comprise or be supported by research data from a reputable institution. 



26 Comment(s):

The declarant confirms at page 2 Gisborne is New Zealand’s third largest wine region 
by vineyard area and it has a warm, sunny climate (as well as fertile soils) suited to 
producing quality grapes. 

-Note prior to 1950’s when the flood control scheme was established the plains of 
the GI regularly flooded resulting in plains soils being rich and deep. 
-high sunshine hours 
-moderately warm temperatures 

The climate is further described by the declarant at pages 9,10 and 11: 





Methods of producing wines and spirits 

Human factors such as viticulture, winemaking or spirit-making practices may also be 

relevant. These factors are likely to be linked closely to natural factors such as steep, 

inaccessible terrain which can mean that less mechanisation is feasible. This in turn may 

mean that the wines or spirits from that area must be premium goods that are sold at a high 

price point in order to be profitable. 

27 Comment(s): 

There are a number of viticultural and winemaking practices in the GI dependent 
on wine variety, market positioning of the varieties and the range of environment. 
These are set out by declarant at pages 13 and 14.    

-Use of vertical shot positioning (VSP) trellising systems- mechanical work 
practices adopted. 
-High use of mechanical viticulture and no irrigation requirements (page 6)  
-Yields depend on market positioning and grape 
-Stainless steel or oak barrel fermentation depends on price point for wine.  
-Most GIs vineyards participate in sustainable winegrowing NZ or organic 
certification. 





Quality

The qualities of a wine or spirit from a particular area may include its aroma, flavour profile, 

sweetness, acidity, tannin, fruit, colour, structure, body, texture and viscosity, alcohol by 

volume, cellaring potential, typicity, signature characteristics, and varietals. 

28 Comment(s): 

The GI is known for generously fruited Chardonnay wines and aromatic white 
varieties including Gewurztraminer. The GI is a major centre for sparkling wine 
production (page 2).  

Wines from the GI display recognisable and consistent sensory characteristics 
across range of varieties (page 2)   

Chardonnay Gisborne greatest assets (page 4)  

Sensory attributes: 
-The Declarant’s evidence includes descriptions of the sensory attributes typically 
associated with wines from the GISBORNE GI.  However, as this information has 
been provided by a person other than the declarant (namely Master of Wine 
Emma Jenkins) and is essentially hearsay, we are placing a low weighting on this 
information (pages 15-17). 

Reputation

Where relevant, applicants should provide evidence that demonstrates the extent of the 



reputation of the wines or spirits from the relevant geographical area. This may include, for 

example: 

• Evidence that wines or spirits are sold and/or promoted by reference to the GI. 
• Statements from chambers of commerce and industry or other trade and 

professional associations that the wine or spirit has a reputation that is essentially 
attributable to its origin. 

• Evidence that the GI influences consumer purchasing decisions. 
• Evidence of tourism linked specifically to the wines or spirits from the relevant area, 

such as vineyard or distillery tours. 
• Sales figures, export figures and/or market share (may be provided on a confidential 

basis). 
• Marketing spend (may be provided on a confidential basis) and marketing activities 

such as advertising, tastings and other promotional events. 
• References to the GI in books, articles, blogs, social media, websites and menus from 

restaurants and bars. 
• Evidence of national and international awards won by wines and/or spirits from the 

relevant geographical area. 

29 Comment(s): 

Boundary 

Research indicates the area included within the geographical indication boundaries is 
considered to be the greater Gisborne area. See district council jurisdiction map (box 3 
below).  

Reputation 

In terms of the submitted evidence, we are of the view that the evidence of reputation 
of the wines from the area to which the GI relates constitutes the strongest case for 
accepting the GI. 



Mid-price point/ Premium/ ultra-premium product 

The warm/sunny climate and fertile soils of the GI allows quality grapes to be 
produced and wine sold for mid-price point, premium or ultra-premium price point 
(Page 2). The mixture of different sized operators (large, medium, small) allow for 
different price points (page 2).  

Mid-price point: 

In large scale production Indevin dominates regions wine output (Declarant confirms 
60% page 6), but also smaller wine labels (Page 5). This is further discussed by the 
Declarant at page 14: 

Boutique/ premium and ultra-premium wine: 

The remaining production in the GI is at the boutique/premium wine product. As 



discussed by Declarant at page 15.  

Use of the GI on the wine goods 

The Declarant has provided use of the GI on the goods at Appendix 1. Note many of 
these are blurry and the term GISBORNE cannot be read. Additional research by 
examiner in (box 3) showing use of GI on goods. In Appendix 1 there are sufficient 
examples below where the term GISBORNE can be seen acting as a GI on the goods:  



Export market/ Global reputation 



GIs wine are export internationally. From 2009-2016 13.4 million litres of wine 
exported using GISBORNE GI. (Page 17) 

The GI has a global reputation, as discussed by declarant page 2: 

Marketing and promotion 

Declarant confirms promotional activities by local winegrowers association and it 
supports local events such as: 
-Gisborne Wine & Food weekend- which has been running for 20 years (Page 18) see 
below: 
-Gisborne regional wine awards and black-tie dinner 

http://www.stuff.co.nz/travel/destinations/nz/85177590/gisborne-wine-and-food-
weekend-celebrates-the-best-of-gisborne-and-its-wine



http://gisborneherald.co.nz/localnews/2322202-135/gisborne-regional-wine-awards-
open 



Awards/competitions 

GI has won awards for its Gewurztraminer, Riesling and Chardonnay: 

(page 4) 

(Page 5)  

The further awards and competitions won by the GIs 2005-2016 wines national and 
internationally are set out by the declarant at page 20 and 21: 





Reference to GI in the media: 

There has been a number of references to GI in national international wine reference 
books (listed in Appendix 2)  as well as websites and blogs (page 19): 





http://www.cuisinewine.co.nz/region/new-zealand/gisborne/



https://www.wine-searcher.com/regions-gisborne

http://www.wineanorak.com/wineblog/new-zealand/in-gisborne-with-millton



http://nzwinedirectory.co.nz/wine-regions/north-island/gisborne/

Formal recognition of GISBORNE 

Declarant confirms (page 18) NZ government has recognised GISBORNE for export 
purposes including:  
-GISBORNE included as vinicultural region on European Union’s official list of 
“geographical ascriptions”.  
-GISBORNE in list of “Appellations of Origin” submitted to United States Department of 
Treasury Bureau of Alcohol Tobacco and Firearms (list of wines exported to market).  
-GISBORNE including as geographical indication on the OMAR (overseas market access 
requirements) notice 

Other relevant information: 

30 Comment(s): 

Examiners research: 



Boundary 

Confirm that boundary claimed with area considered to be Gisborne. Note District 
council website includes map of jurisdiction:  

http://www.gdc.govt.nz/maps/

Use of GI on wine 

https://www.google.co.nz/search?rls=com.microsoft%3Aen-NZ%3AIE-
Address&dcr=0&biw=1280&bih=598&tbm=isch&sa=1&q=gisborne+wine+label&oq=gis
borne+wine+label&gs_l=psy-ab.3...2182.4179.0.4634.6.6.0.0.0.0.446.1447.2-
2j0j2.4.0....0...1.1.64.psy-
ab..2.0.0....0.BGePeCbjJ84#imgrc=QbDpFp583OPrOM:&spf=1508893301850



https://www.google.co.nz/search?rls=com.microsoft%3Aen-NZ%3AIE-
Address&dcr=0&biw=1280&bih=598&tbm=isch&sa=1&q=gisborne+wine+label&oq=gis
borne+wine+label&gs_l=psy-ab.3...2182.4179.0.4634.6.6.0.0.0.0.446.1447.2-
2j0j2.4.0....0...1.1.64.psy-
ab..2.0.0....0.BGePeCbjJ84#imgrc=enqbd85tRtpouM:&spf=1508893301850



https://www.google.co.nz/search?rls=com.microsoft%3Aen-NZ%3AIE-
Address&dcr=0&biw=1280&bih=598&tbm=isch&sa=1&q=gisborne+wine+label&oq=gis
borne+wine+label&gs_l=psy-ab.3...2182.4179.0.4634.6.6.0.0.0.0.446.1447.2-
2j0j2.4.0....0...1.1.64.psy-
ab..2.0.0....0.BGePeCbjJ84#imgrc=_YmAwPI2xptI5M:&spf=1508893390125



https://www.google.co.nz/search?rls=com.microsoft%3Aen-NZ%3AIE-
Address&dcr=0&biw=1280&bih=598&tbm=isch&sa=1&q=gisborne+wine+label&oq=gis
borne+wine+label&gs_l=psy-ab.3...2182.4179.0.4634.6.6.0.0.0.0.446.1447.2-
2j0j2.4.0....0...1.1.64.psy-
ab..2.0.0....0.BGePeCbjJ84#imgrc=9WvcsmKJB0JNEM:&spf=1508893390125 

31 Examiner is satisfied that the Applicant has provided 
sufficient explanation and  
evidence of: the quality, reputation or other  
characteristic of the wine or spirit that is essentially 
attributable to the GI 

☒ Yes ☐ No 

32 Recommend for Acceptance? ☒ Yes ☐ No 

This Summary may not explicitly refer to every matter that has been considered by the Examiner 




